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Capture and Process Data 
Why is it important? 
At every step of the way, it is important to capture user data, process and store in an organised, 
easily accessible manner. A good data capture strategy will deliver high quality customer data, 
allowing you to better understand your customers and enhance your relationship with them. 
 
What data should you be collecting about your 
customers? 
Good practice is to start by working out what information is most important. From there, you can 
then investigate where this information is currently captured or where it may be in the future. 
Don’t fall into the trap of collecting data because it might be useful. If you can’t think of a use for 
it now, don’t gather it! 
 
Customers don’t have time to fill in huge forms or answer a long list of questions on the phone, in 
most other situations try to avoid asking for more than 3 pieces of information at a time. You 
should aim to gradually collect additional pieces of key information during future touch points 
with the customer. 
 
Data can also be collected indirectly such as via tracking codes or pixels in your website. 
A tracking pixel is an HTML code snippet which is loaded when a user visits a website or opens 
an email. It is useful for tracking user behaviour and conversions.  
 
How do you store this data? 
This data can be stored in a Customer Relationship Management (CRM) System. Crisp Digital can 
advise you on the best CRM system to suit your business needs. In your CRM you will then be 
able to see if someone opened your email, for example, but didn’t click through any of the links 
within your email or if someone has abandoned a cart on your website. 
 

How you use this data? 
There are many important uses for this data, such as: 
 
Optimise the customer journey 
Looking at the data that is produced by your marketing efforts, you can then see where 
customers are engaging and use this as an indicator to improve your marketing funnel. 
 
To deliver personalized customer experiences 
There is a huge customer demand nowadays for personalisation. Research has even found that 
52% of consumers are likely to switch brands if a company doesn’t personalise communication! 
 
Sales Calls 
Abandoned cart customers are the warmest leads you could have for your business. They are 
people who have already gone through the awareness, consideration, and preference stages of 
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their sales funnel and just need nudge to confirm their purchase. Now is the time to pick up the 
phone! 
 
 
 
 


